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 and spin, 262–70 
 strategies and tactics in, 267, 

270–77 
 trade association campaigns 

and, 272–75 
 "wise use" groups and, 282–83 
Public Relations Society of America, 

258 
 
R 
Railroads, and national parks, 141 
Reagan, Ronald, 12, 31 
Reasoned persuasion, 265 
Recreational facilities, 120–21 
"Reduce, reuse, recycle" triangle, 

103–4 
Reductionism, ecofeminism and, 47 
Reformist position, inconsistencies 

in, 202 
Regan, Tom, 201 
Relational ethics, ecofeminism and, 

47 
Relationships, ecological sensibility 

and, 42 
Religion, in Native American 

ideologies, 49 



Communicating Nature: How We Create and Understand Environmental Messages 
by 

Julia B. Corbett 

Index by S. Jane Henderson, Indexplorations  10 

Republicans, and wise use groups, 
283 

Research, in public relations 
process, 256 

Resource mobilization theory, 305 
"Responsible Care" campaign, 272–

73 
Re-use, 104 
Rights-based ideologies, 38–39, 45 
River Wild, The (movie), 131 
Rockefeller, John D., Sr., 255 
Roosevelt, Theodore, 32, 184 
Royal Caribbean Cruise Lines, 263 
 
S 
Sagebrush Rebellion, 282 
Sale, Kirkpatrick, 57 
Salt Lake City, Utah, 1 
Science, and communicating nature, 

130, 197, 260–62, 275 
Secured placement, of VNRs, 272 
Self-efficacy, and behavior, 76–77 
Self-identity, nature and, 17–18, 52 
Self-interest, 33, 82, 166–67, 233–

35, 311 
Self-monitoring, and behavior, 75 
Self-realization, deep ecology and, 

44 
Self-reports, in attitude 

measurement, 68–69 
Self-worth, work and, 88 
SEMS. see Supplemental 

educational materials (SEMS) 
Sense of place, 16–20, 25 
Sessions, George, 44 
Shea, Pat, 31 
Shell advertising campaign, 264 
Shintoism, 53–54 
Shopping malls, themed, 124–25 
Shor, Juliet, 89–90 
Sierra Club, 35–36, 288 
Silent Spring (Carson), 296 
SLAPPs, 282 
Sleeper effect, in advertising, 171–

72 
Smart growth, 118 
Smokey Bear, 186 
Snail darters, protection of, 38 
Snyder, Gary, 14 
Soap operas, purpose of, 159 

Social-altruistic value orientation, 70 
Social change 
 see also Environmental change 
 communication and, 208, 306–11 
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